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localeconomy

Thinking Local
A Seattle Good Business network 

program aims to build 
vibrant community

by Ann Dorn

Christine Hanna, a former market-
ing professional with an MBA 
from the University of Washing-

ton, is a woman of boundless energy, 
determined vision and a penchant for a 
good latte—from a local, independent 
coffee house, that is. As the director of 
the Seattle Good Business Network, Hanna has devoted 
countless hours over the past year to launch Think Local, 
a campaign encouraging consumers to spend their dollars 
with local, independent retailers and service providers.

“Think Local gets people to think about how they spend 
their money and to focus on local businesses, which is so 
critical to a thriving economy,” Hanna explains. Seattle 
Good Business Network is a member of the Business Al-
liance for Local Living Economies (BALLE) network, an 
organization with affiliates in more than 80 cities nation-
wide, many which operate “local first” campaigns like Think 
Local. Hanna says the program and the buy-local movement 
provide answers to the effects of the economic troubles 
plaguing individuals and businesses throughout Seattle and 

the rest of the world.

Effects of dollars leaving the community
“As buyers, we have not really understood the impact of 
shifting more and more of our dollars toward businesses 
that are not locally based,” says Hanna, former managing 
director for the Sightline Institute, a regional sustainability 
think tank. “As a society, we are the proverbial frog in the 
pot of water that starts out comfortable and gets hotter and 
hotter. By the time we realize what’s going on, we’re in big 
trouble.”

Continued page 14

Check out these local, 
independent businesses...
they keep our community 
strong!

Arts & Entertainment
Annie’s Art and Frame
Bherd Studios Gallery
Inner Chapters
   Bookstore & Cafe
Scarecrow Video
Secret Garden Books
Sonic Boom Records
SuperWetPaint
   Murals and Art
Tasty
The Dreaming
   Comics and Games
University Book Store
Venue

Clothing, Accessories & Gifts
4 Your Eyes Only Optical
Alchemy Goods
Bootyland
Crackerjack
   Contemporary Crafts
Horseshoe
Kids on 45th
Laura Bee Designs
Nube Green
Portage Bay Goods
Reconstructed Clothing Co
Retail Therapy
River Song
UKUSH Handmade
   for Fair Trade
Ventures

Home & Garden
A Notch Above
AG Tree Service
Bedrooms and More
Cascadian
   Edible Landscapes
Dish it up!
Goods for the Planet
Green Cleaning Seattle
   – Eco-Maid Services
Greenhome Solutions
Greenwood
   “TrueValue” Hardware
Harjo Construction
Heat Flow Mechanical
Jackson Remodeling
Karmaboxx
Mariposa Naturescapes
McKinnon Furniture 

Mighty House
   Construction
Phinney Ridge
   Cabinet Company
Stoneway Hardware
Terra Bella Flowers
Tiger Mountain
   Innovations

Kids & Pets
All the Best Petcare
Baby Diaper Service
Mama K’s Aromatic
   Play Clay
Smiley Dog
Sugarlump
Top Ten Toys
tottini

Food & Farms
Boistfort Valley Farm
Central Co-op
Dr. Maze’s Farm
Eat Local
Finnriver Farm & Cidery
Fremont Brewing
New Roots Organics
Wine World

Coffee, Cafes & Bakeries
3.14 Bakery
Aster Coffee Lounge
Bird on a Wire Espresso
Cloud City Coffee
Cupcake Royale
Kaffeeklatsch
Little Rae’s Bakery
Makeda Coffee
Pie
Seattle Bagel Bakery
Tall Grass Bakery
The Radical Cupcake
True North
    Coffee Roasters

Restaurants
Ballard Brothers
   Seafood and Burgers
Ballard Loft
Blue Moon Burgers
Bottlehouse
Chaco Canyon
   Organic Café

Delicatus “A Seattle          
   Delicatessen”
Elliott Bay
   Brewing Company
Local 360
Mars Restaurant
Pagliacci
Pike Brewing Company
Post Alley Pizza
Proletariat Pizza
Rolling Fire
Snoose Junction Pizzeria
The Tasting Room
Veraci Pizza

Beauty & Salons
Hazel Salon & Organics
Kismet Salon
Liberté 
The Sweet Spot
VAIN

Health & Fitness
Abintra Wellness Center
Benchmark
   Health Chiropractic
Phinney Massage
   & Allied Healing Arts
Rainbow Natural Remedies
Southside Booty Camp
Studio Evolve
Tangletown Pilates
The Sweatbox, Inc.
Vital Medicine
Whole Life Yoga

Sports, Outdoors & Recreation
2nd Base
Alki Bike and Board
Bikesport
EverGreen Escapes
Feathered Friends
Hub and Bespoke
JRA Bike Shop
Seattle Aquarium
The Bicycle Pull-Apart
Woodland Park Zoo

Financial Services
BECU
Newground
   Social Investment
Salmon Bay
   Community Lending
Seattle Metropolitan     
   Credit Union

Professional Services
& Supplies
Adam Knight Productions
Ada’s Technical Books
Blue Sky Cleaners
Burnett IT Solutions
Cartridge World Seattle
data2insight LLC
EcoFab
General Biodiesel
Global Zen Sustainability
Green Benefits
Johnston Group
Keeney’s Office Supply
Michael Mussman 
Photography
Mimi Stewart / Champions
   Real Estate Services
Mira Stories
Moore Law Offices
   Advocates for Justice
Office Nomads
Partly Sunny
People’s Memorial
   Funeral Cooperative
Propadata Films
Red Sky Blue Water
See Green Ventures
Sip and Ship
Sustainable Business     
   Consulting
SustainableWebsites.com
The Reign Group
TRAY Creative
Urban Food Link
Viewhalloo Designs
Vox Legal
Web Collective
Zeal+

For more about these and other 
local independent businesses, 
plus tips on how to Think Local, 
visit thinklocalseattle.org.

Big thanks to the sponsors
of Think Local

A program of

Seattle Good Business Network—a new non-profit with a vision 
for a sustainable local economy—has teamed up with local 
media and Seattle’s favorite independent businesses to create 
Think Local, an ongoing campaign that will connect the dots 
between you, your money, our economy and community. Learn 
more at thinklocalseattle.org and www.seattlenetwork.org.

*Businesses in bold are Founding Members 
of Seattle Good Business Network.

live

play

give

bank

eat
buy

Christine Hanna, right, speaks to Think Local members 
at recent meeting. Photo/Mira Poling
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Featured Think Local Members
Baby Diaper Service Green T Plumbing

Goods For The Planet
GreenHome Solutions

Benchmark Health Solutions

Delicatus “A Seattle Delicatessen”

Green Cleaning Seattle

NaturalBuys.com

Phinney Allied Healing Arts

Seattle Bagel Bakery

Smiley Dog

Southside Booty Camp

NaturalBuys promotes natural, green and 
healthy living by offering deals at 40-75% 
off experiences and products from local 
businesses providing food, travel, health, 
beauty, and more. Healthy choices & 
sustainable lifestyles in one place!

Independent, local green plumber offer-
ing 24 hour emergency services. Email 
a picture of your plumbing problem and 
get a free professional recommedation!

Offering a wide variety of quality green 
building products, sustainable building 
materials, and home accessories for 
homeowners and builders alike.

206-414-2968 
Sam@greenTplumbing.com

206-284-2281 & GHSproducts.com

At Seattle Bagel Bakery, we use artisan 
techniques to craft a meaningful and 
honest product. Our bagels are made 
fresh every day – in small batches and 
by hand. All of our mixing is done from 
scratch and we do not take shortcuts by 
using economy-sized steam ovens to 
mass produce.

Southside Booty Camp is a holistic fitness 
program that trains women to be func-
tionally fit with full body movements for 
smart, coordinated and balanced func-
tioning. We mix resistance and cardio 
training in the great outdoors. Join our 
supportive group of healthy women! 

We are committed to providing the ut-
most quality and convenience to families 
that want the best for the health of their 
baby and the environment. We give you 
100% natural-cloth diapering so you can 
enjoy the diapering years!

206-634-2229 & BabyDiaperService.net

Goods for the Planet wants to help you 
live a more sustainable lifestyle. We carry 
environmentally-friendly garden supplies, 
seeds, outdoor furniture, kitchen supplies, 
bed and bath linens, solar gadgets, office 
supplies, cleaning products, and more.

At Benchmark Health Solutions we fix 
bodies - naturally!  Call for a free consulta-
tion. Offer expires 11/15/2011.

206-548-9450 & Benchmarkhealth.com. 

We use primarily Northwest-sourced 
ingredients purchased directly from local 
farmers, artisan producers and suppliers 
of the finest regional products to offer 
a dining experience unlike any other in 
Seattle. 

A cooperative of practitioners in the 
Healing Arts working together and 
individually to help clients gain health, 
self-awareness, and pain-free living. We 
offer massage and body work, counsel-
ing, energy work, and acupuncture.

206-652-2327 & 
info@GoodsForThePlanet.com

Dust bunnies got you in the dumps? Pet 
hair build-up breeding in your base-
ment? Green Cleaning Seattle - Eco-
Maid Services™ is Seattle’s only trade-
marked locally owned & operated green 
cleaning service. Licensed, bonded, 
insured.

103 1st Ave. S. & DelicatusSeattle.com

PhinneyAlliedHealingArts.com 
206-297-6050

Tired of lifting heavy bags? Enjoy free 
delivery of your pet’s favorite healthy 
foods. Stop wasting time, gas and effort 
with worry-free delivery in the Greater 
Seattle Area. Make your hectic days just a 
bit more manageable.

Visit us today at SmileyDog.com

Visit us today at NaturalBuys.com

4445 S. 134th Place, Tukwila
SeattleBagel.com

Visit us at SouthsideBootyCamp.com

206-307-2270  & GreenCleaningSeattle.com

@SeattleBagel
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Free 
Lectures

on Natural 
Health

 Nov. 5: Herbs to Support  
  Immunity
 Nov. 12: Strategies for Sensible  
  Weight Management 
 Nov. 19: Tips for Healthy  
  Holiday Eating

Coming  The Bastyr Dispensary  
 Dec. 3: Holiday Extravaganza! 
  With demos, samples and  
  20% off all gift items

Details at Events.BastyrCenter.com

3670 Stone Way N., Seattle

DISCOVER YOUR PATH. DISCOVER MASSAGE.  
DISCOVER YOURSELF.

www.discoverypointschoolofmassage.com

Now Enrolling — Call 206.552.6523

420 E. Pike Street, Suite 3    •    Seattle, WA 98122
 www.facebook.com/DiscoveryPointSchoolofMassage

• locally-owned
• great location
• experienced faculty

Check out the new, independent 
Massage School on Pike Street  

in Capitol Hill!

 
Call or check out our website for details!

Continued from page 12

Historically, purchasing 
products and services 
sourced far away has been 
prohibitively expensive. 
In recent decades—even 
with added financial and 
environmental costs for 
packaging and shipping 
and managing operations 
over a widespread area— 
remotely sourced goods 
and services remain low 
priced (due to tax incentives 
and low wages and over-
head for foreign production, 
for example), giving local companies 
stiff competition. The problem, local-
first proponents claim, is that this leads 
to a loss of local character and, with 
more dollars leaving the area, de-
creased local economic stability.

“Our economic and political systems 
are joined at the hip. We have this 
idea that we have a democracy, but 
when you look at the structure of these 
systems, they are designed so that 
they concentrate wealth, power and 
access to resources to a smaller and 
smaller group of 
people,” Hanna 
explains. “Mean-
while unem-
ployment is at 
an all-time high 
and our local 
economies are 
shriveling up. In 
some places they have withered away 
completely,” she says.

Studies over the past decade by firms 
including Rodino Associates, Angelou 
Economics, and the Bay Area Econom-
ic Forum have consistently found that 
the dollars spent at national chains, 
or “big box stores,” are increasingly 
leaving the community. While some 
economic theorists argue this wealth 
eventually trickles down through large 
corporations headquartered locally, 
Hanna sees a dark side in the form of 
the concessions that are sometimes 
made to attract these companies.

“Lots of wooing and cajoling happens 
to try to get large businesses to locate 
in various cities, because it creates 
jobs. However, the people in that place 
have no control over whether that busi-
ness decides to stay, because 20 other 
cities are willing to bid lower by relax-
ing their regulations or taxes—it’s a 
losing proposition,” Hanna concludes.

The strength of local first 
movement
Hanna is not afraid to acknowledge 
the challenges existing within the local 

first movement. She 
notes that some 
goods and products 
cannot be produced 
locally or may be 
prohibitively ex-
pensive; and that in 
some sectors, such 
as the aerospace in-

dustry, only a few companies are quali-
fied to meet global demand. However, 
Hanna sees “opportunities galore” for 
entreprenuers to tailor products to lo-
cal tastes and strip market share from 
mega corporations.

“We have a thriving coffee culture—
lots of independents, and they are very 
successful,” Hanna points out. “Com-
pare that to the soda industry. It doesn’t 
take a lot to make a good soda in terms 
of capital. There isn’t any reason there 
couldn’t be a similar kind of renais-
sance around soda. We have Dry Soda, 
which is tapping into those possibilities 

Studies show dollars 
spent locally have an 
impact of up to four 
times their value

John Hamlin and Derek VanDyke of Green Benefits at 
Think Local gathering. Photo/Mira Poling
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Beautiful, sound, healthy four 
year old Appendix Quarter Horse 
mare.  Started under saddle with 
a professional trainer.  Adoption 
fee: $750.

Learn more about Cricket and how 
you can help other rescue horses:

•	 Rescue horse rehabilitation
•	 Equine Facilitated Learning
•	 Educational Programs
•	 Volunteer Opportunities

    NWESC.org  *      206-940-8589

Adopt Or Sponsor A Rescue Horse

•	 Semi-private	training
•	 Half	hour	workouts
•	 Functional	fitness	for	
lean,	sexy	bodies

•	Guaranteed	results

Get	Fit	in	1/2	An	Hour

Mention	this	ad	for	$19	
one-week	trial	-	$107	value!

206-595-5291
16339	NE	74th	Street,	Redmond

HardcoreFitStudio.com
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by providing something less sweet and 
more grown-up, and we could have 
more like them.”

Buying local is also a way of empower-
ing business owners that live locally 
and are invested in the community, 
resulting in more contributions to local 
schools, nonprofits and other commu-
nity projects, Hanna affirms. “Studies 
of local economies in various cities 
find that dollars left in the hands of 
business owners multiply [within the 
community] many times over those 
that leave, with one dollar having an 
impact up to four times its value,” she 
says.

Can we make the shift?
Existing buy-local campaigns in other 
regions show promising results. A 
2006 study of Local First, a BALLE 
program in Bellingham, Washington, 
found that 58 percent of those sur-
veyed reported being more deliberate 
about choosing local independent 
businesses than they were three years 
prior. Another positive result was that 
67 percent of businesses reported 
that, as a result of program participa-
tion, they adopted practices to help 
them operate more sustainably and 
strengthen their community.

“Local businesses do so much more 
than just sell products and services - 
they are critical nodes in the network 
of a strong local economy and com-
munity. Our goal is to give them as 
much support as possible in that role,” 
Hanna says. Think Local member busi-
nesses receive a profile on ThinkLocal-
Seattle.org, photos in the Stranger and 
Seattle Magazine, postcards, window 
decals and educational materials for 

their customers, events and network-
ing meetings, as well as discounts 
for advertising with Seattle Natural 
Awakenings magazine and local radio 
stations. Hanna says Think Local is 
also strongly considering offering a 
long-term loyalty card program, similar 
to the well-received Supportland, in 
Portland, Oregon.

Occupy Mainstreet: 
democratizing the economy
According to Hanna, growing aware-
ness of buying local is an integral part 
of the solution to the resentments and 
anger that fuel the Occupy Wall Street 
movement, which has spread to cities 
around the world including Seattle, re-
flecting discontent with the inequity of 
the current system of corporatization. 
“Go team!” she says of the movement, 
“It’s a great and necessary thing. that 
more and more people are waking up 
to just how broken our current system 
is. Democratizing ownership of our 
economy and our political rights is 
the only way everyone can have equal 
access to wealth, power and resources. 
The first step toward that is to stop sup-
porting a system that is counter to our 
self-interest, and to bring that owner-
ship home.” Ready to start? “If you 
want to join the Occupy movement, 
move your money to a local bank or 
credit union, shop with local indepen-
dent businesses, and most importantly, 
spread the word.”

Ann Dorn is a writer and the publisher 
of Natural Awakenings magazine, 
Seattle. Christine Hanna is the director 
of Think Local. Contact her at 206-
629-2346, Info@SeattleNetwork.org or 
ThinkLocalSeattle.org.

Action Alert: Bank Transfer Day
Over 55,000 Facebook users (as of press time) have committed to switching 
from large banks to credit unions on Nov. 5 as part of a movement called 
Bank Transfer Day. Organizers of the event are encouraging the public to 
make the switch due to soon-to-be imposed transaction fees on debit card 
use that stand to earn major banks billions of dollars, according to critics. 
Credit unions, in contrast, are member-owned and not-for-profit. Some 
participants also acknowledge locally-owned community banks are an ad-
ditional alternative. For more information: Facebook.com/Nov.5


